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American Driving Down 1.4 Billion Miles
in April

At a time of record-high gas prices and a corresponding
surge in transit ridership, Americans are now driving less for
the sixth month in a row, said U.S. Transportation Secretary
Mary E. Peters.

The Secretary said that Americans drove 1.4 billion fewer
highway miles in April 2008 than at the same time a year
earlier and 400 million miles less than in March of this year.
She added that vehicle miles traveled (VMT) on all public
roads for April 2008 fell 1.8 percent as compared with April
2007 travel. This marks a decline of nearly 20 billion miles
traveled this year, and nearly 30 billion miles traveled since

November.
H ave a H ap py and Safe "We're burning less fuel as energy costs change driving
th f I patterns, steer people toward more fuel efficient vehicles
4 0] \]U y and encourage more to use transit," Secretary Peters said.

. The Secretary noted that data show midsize SUV sales were
WO I’d TO lee By down last month 38 percent over May of last year; car
sales, which had accounted for less than half of the industry
volume in 2007, rose to 57 percent in May. She said past
trends have shown Americans will continue to drive despite
high gas prices, but will drive more fuel efficient vehicles
consuming less fuel.

One who understands much
displays a greater simplicity of character
than one who understands little.
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TRAVEL ON US HIGHWAYS BY MONTH
Urban Highways
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Rural Highwiays

Diminished Value Recovery Business
Ramps Up Operations

Advocate Auto Claims, a company specializing in diminished
value recovery in automobile claims, said that it is ramping
up personnel and expanding its daily hours of operation in
response to consumer demand for its services.

The company, which had been providing its services
exclusively to fleet owners and car rental companies,
opened its doors to the public in April 2008. Omar Quddus,
President and Co-Founder of Advocate Auto Claims, LLC
AR bHX6S NBO23yAil SR (KS
about their rights and expand our operations. Consumer
response to this service has been phenomenal."

"Unfortunately, most consumers aren't aware that they are
entitled to diminished value compensation - and insurance
companies don't volunteer that information,” said Quddus.
"The burden of proving diminished value is always on
consumers, and they simply don't have the experience to
get the compensation they deserve."

Quddus' company handles every aspect of diminished value
claims and does so on a contingency basis. The company
says they are determined to shine a light on diminished
value claims.
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Do You Print and Distribute
This Newsletter to Your Techs?
Sign Them Up!

Many customers have told us that they distribute the D&R
Auto Paint and Supply newsletter to their techs. Thank You!
We hope it is a valuable service to your shop. If you would like
your techs, managers, office staff, dealer owners, fixed op.
managers, or other shop owners to receive the newsletter,
simple click on the management site below and fill in the
oflylaoe LGQa FlLradz Sraex Iy
workers.
www.drautopaint.com/newsletter

Sign up Dealer Owners, Managers, Techs, Office Staff, and
Other Shop Owners!

GEICO GAINS GROUND ON PROGRES

No. 4 auto insurer GEICO'S $756 million advertising budget
in 2007 helped it achieve a 5.6 percent growth in premiums
written for the year, according to preliminary numbers from
the National Association of Insurance Commissioners. No. 3
insurer Progressive (which spent less than half of what
GEICO did on advertising in 2007) saw its total premiums
slip about 2.7 percent. That results in GEICO and Progressive
now having almost identical market share (at about 7.2
percent). The only other significant change among the Top
10 auto insurers: A 4.6 percent decline in total premiums
written by AIG, giving it a 2.5 percent market share, just
below No. 8 Liberty Mutual (2.9 percent) and just above No.
10 American Family (2.2 percent). AIG's decline came
despite a 2007 ad budget about equal to that of
Progressive's.
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|OW& GOV Slgns BI” to Create Consumer (Liberty Mutual and Safeco AnnmceExpiration of HSR Waiting

Advocate within Ins Dept Period)

lowa Governor Chet Culver has signed into law a recently Announced in April, Liberty Mutual and Safeco have entered
approved omnibus insurance bill that among other things, into a definitive agreement pursuant to which Liberty
creates a consumer advocate office within the insurance Mutual will acquire all outstanding shares of common stock
department. of Safeco for $68.25 per share in cash. The transaction is

expected to close by the end of the third quarter of 2008.
House File 2555, opposed by the American Insurance

Association (AIA), creates the advocate position within the Upon completion of the transaction, Liberty Mutual will

insurance department, a decision that has some critics upset. become the fifth largest property and casualty insurer in the
United States. Currently, Liberty Mutual Group is the sixth

A consumer advocate is an office paid for by the public to largest property and casualty insurer in the United States

work on behalf of the public. But a recent article in the Des based on direct written premium of $20.2 billion, while

Moines Register says that' "lowa lawmakers bent over Safeco had 2007 direct written premium of $59 billion.

backward to do wrong by lowans in the way they created a o _ o
consumer advocate for insurance. They refused to establish an | Recent statistics place Liberty Mutual ninth in the U.S. for

independent entity to help lowans having problems with total private passenger auto insurance and Safeco at
insurance companies.” number 13. The newly combined company would rank

seventh in the U.S. by total direct premiums written. This
Some wanted the position created outside the authority of the | would place them slightly below Nationwide in auto

insurance department to provide outside oversight for a insurance market share, and comfortably above USAA.
regulator that has been criticized as unresponsive to consumer
complaints. PROGRESSIVE SCALES BACK

'PARTIAL PAINT"

The Register reported that dozens of lowans told paper that
they received little or no help after filing complaints with the

L . Progressive Insurance last week said it has revised its stance
division about insurance.

on partial paint/full clear. After meeting with the ASA's
Collision Division Operations Committee May 1, Chris
Andreoli, corporate physical damage process manager for
Progressive, said that although "we strongly believe that
reducing refinish times on a more widespread basis is an
acceptable practice and reflects operations that allow the
shop to restore the vehicle to its pre-loss condition, the
decision to limit the use of partial refinish was made in large
part to improve our working relationships with shops, and
) thereby improve the customer's experience." He said that
Liberty Mutual and Safeco Announce situations "that would include a minimal color coat
Expiration of HSR Wang Period application, such as a chip on the edge of a panel, will be
adjusted accordingly based upon evaluation of the
damage." Meanwhile, Progressive's entry into the
Massachusetts market this month (CRASH 3/17/08) is
drawing protests from insurance agents in that state. The
state's attorney general has also expressed concerns. The
Massachusetts Association of Insurance Agents has written
to the state's insurance commissioner complaining about
what it calls Progressive's "blatant disregard" for
NI AOES O2yiAaydsSa 2y (KS N& 3 K( regulations. Among the concerns: Massachusetts residents
using Progressive's website to get a quote are asked about
gender and marital status, and language on the site
suggests credit history may also be considered by
Progressive in determining rates; Massachusetts law
prohibits insurers from taking any of these factors into
account. Progressive defended its practices, calling the
agents association's claims "inaccurate or misleading."

But lowa Insurance Commissioner Susan Voss wanted the
advocate position placed under her authority, and with the
signing of HF 2555, she got her wish.

ent). AlG's decline came despite a 2007 ad budget about equal
to that of Progressive's.

Liberty Mutual Group and Safeco Corporation announced that
the waiting period under the Hart Scott Rodino Antitrust
Improvements Act of 1976 for Liberty Mutual's proposed
acquisition of Safeco has expired. The expiration of the waiting
period satisfies a condition to the closing of the proposed
acquisition.
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